
Mead Johnson... 
a company built on 
scientific innovation

Mission
To nourish the world’s children for the best start in life

Net sales 
2016
($3.7bn)

50%
Asia

80%
Enfa family of brands 
as a proportion of  
net sales

c7,600
Employees

70+
Products

4
Paediatric  
Nutrition  
Institutes

50+
Markets  
worldwide

9
Global  
manufacturing 
locations

33%
N. America and Europe

17%
Latin America

Enfa family of brands no.1 globally

Core beliefs
Good early life nutrition 
supports lifelong health

Informed decisions: 
access to information 
helps parents and 
paediatricians make 
better decisions

Empowering women: 
working mothers  
trust infant formula  
to support their child’s 
nutritional well-being




