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Plastics and 
packaging

People and companies all over the world 
are coming together to address the 
challenge of plastic and other types of 
packaging waste. This is an increasingly 
important issue for the planet, and 
something we are committed to tackling.

Meeting the plastic challenge
If all global businesses met their current commitments, this would only 
reduce plastics and packaging waste by 30%. So we must all do more – 
by changing our packaging, finding new ways of bringing our products 
to consumers, designing to enable recycling. We recognise that we 
cannot do this on our own and we can only achieve the change we need 
by working with others.

Our 2018 pledges reflect our commitment to tackling the problem of 
plastics and packaging. While those pledges are still relatively new, the 
agenda is moving fast. Our first priority is to reduce our use of plastic, or 
indeed any material, in our packaging as much as possible. In doing so 
we bear in mind the overall life cycle impacts of packaging we use. We 
then work to make it recyclable and include recycled content where we 
can. We are also committed to contributing to the circular economy by 
supporting the development of better recycling infrastructure and 
encouraging consumers to recycle more. 

We have some improvements in the pipeline, and we’re determined to 
find more innovative solutions. Sometimes these initiatives will take time 
to work through our research and development process – for example we 
have to make sure that anything we do for packaging does not 
compromise public health requirements. Nonetheless our development 
programme is moving at pace as we identify new opportunities to 
address plastics used in our packaging. To help our approach, we work 
with our partners and strategic suppliers to identify new opportunities. 
These might be in terms of different materials and better designs that are 
more recyclable or to find new longer-term supplies of materials such as 
recycled plastic, all to develop more sustainable solutions. RB does not 
currently have a significant amount of compostable packaging in our 
portfolio and we are exploring ways to incorporate this.

OUR PERFORMANCE IN 2019

Aim

25%
post-consumer 
recycled content  
(PCR) in our 
plastic packaging  
by 2025

Progress

3%
Aim

100%
of plastic 
packaging 
reusable or  
recyclable  
by 2025

Progess

54%

OUR PRODUCT INSIGHT PAPERS

We want consumers to trust our brands; to feel confident that  
our products are safe and cause no harm to the ecosystems or the 
people that they touch during their life cycle. Sustainable product 
innovation is ultimately about the overall integrity of our products, 
which combines several aspects of responsible business. The overall 
topic is covered by several insights to make the subjects more 
accessible. 

They are: 

• Product stewardship - ingredients and transparency: the 
processes we follow to consistently use safe, environmentally 
friendly ingredients and our work on ingredients labelling to  
help our consumers make informed decisions when buying  
our products.

• Protecting ecosystems across our value chain: the steps we 
take to safeguard our planet for future generations.

• Plastics and packaging (this insight): how we seek to use less 
material, reduce virgin material, and use recycled and recyclable 
components in our packaging.

• Sustainable product innovation insight: how we develop our 
products to make them more sustainable for the future.

Target 2019

100% of plastic packaging to be  
reusable or recyclable by 2025 54%

25% post-consumer recycled content  
(PCR) in our plastic packaging by 2025 3%

RB’s Total Plastic Footprint

Total weight (tonnes) of 
all plastic packaging*

195,000  
Metric Tonnes

* Total plastic packaging weight excludes devices/ gadgets/ aerosol valves/ adhesives/ fill 
formula (like wipe substrate), aligned with Ellen MacArthur Foundation (EMF) definition.

http://rbsk-prod-cms.eu-west-1.elasticbeanstalk.com/media/5388/product-stewardship.pdf
http://rbsk-prod-cms.eu-west-1.elasticbeanstalk.com/media/5389/protecting-ecosystems-in-our-value-chain.pdf
http://rbsk-prod-cms.eu-west-1.elasticbeanstalk.com/media/5392/sustainable-innovation.pdf
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Plastics and packaging continued

Product quality and safety
We are clearly still some way off our targets, but we do have a number  
of innovations in the pipeline that are yet to reach our consumers. 
Nonetheless, we do face challenges in some parts of the world in getting 
adequate recycled materials of the right quality. But we are working to 
increase the amount of recycled plastic we can use as quickly as possible 
and to help us fulfill our pledge – 25% recycled post-consumer resin 
(PCR) in our plastic packaging by 2025. 

As we work to increase the amount of recycled plastic in our packaging, 
there are a number of areas that are important:

• We are working with resin suppliers to acquire sufficient recycled 
plastic to support our regional and global goals. Where recycling 
infrastructure does not exist, we are working with others to develop 
an infrastructure and encouraging consumers to recycle through it 
which will eventually create a better recycled plastic supply for the 
future. Through our R&D ‘Partners to Innovate’ programme, which 
includes Dow and Veolia and other key resin and packaging material 
suppliers, we have strong, global supply chain partners with whom 
we can develop solutions.

• In the US, all Hygiene bottles have an average of 25% recycled plastic 
content and in some instances, like our Old English bottle, we use 
100% PET PCR plastic (100% polyethylene terephthalate from 
post-consumer recycled resin). Also in the US, we launched Veo 
Surface Cleaner using 95% post-consumer recycled plastic while our 
Airwick Botanica room spray uses 99% of PET PCR in the bottle and 
35% in the trigger spray.

• In Europe, we increased our Airwick blisters from 50% to 70% PET 
PCR while our Finish tubs incorporate 30% PP (polypropylene) PCR. 
We recently launched Rinse Aid bottles in Germany with 50% of 
HDPE (high-density polyethylene) PCR. 

• Since the beginning of this year, our dilutable fragrance bottles in 
Colombia have been produced with 50% PET PCR, while in Mexico 
we have begun to use 25% PET PCR for some products.

100% of plastic packaging reusable 
or recyclable by 2025
The design of packaging, as well as the materials we use, helps it to be 
more readily recycled. 

• This year, we created a plan to phase out carbon black plastic by 
2021. Bottles made from carbon black plastic are sent to waste 
because they can’t be detected by optical sorting machines in 
recycling plants. We have now phased this out from our Harpic and 
Finish brands.

• We implemented our innovative metal-free spray trigger which only uses 
one type of plastic and no metal springs or other components which 
were previously commonplace. For the trigger to have been recycled 
in the past, it would need to dismantled into its component parts – 
a time-consuming and costly process – and so largely didn’t happen. 
The new design means the trigger and bottle can now be readily 
recycled, reducing unrecycled plastic waste by 500 tons per year. 

• We launched Veo Surface Cleaner in the US with a removable sleeve 
to enable simpler recycling of the bottle so it can be reprocessed into 
higher-quality recycled plastic. 

• In Germany we launched a recyclable flexible pouch for Finish – the 
first of its kind in the dishwash category. This addressed the issue of 
laminated films not being readily recycled and was recognised as a 
game changer, winning the UK Packaging Award for Best Flexible 
Packaging of The Year as well as DOW’s ‘Packaging Innovation 
Awards – GOLD’. We are now looking at how we can use this in other 
categories and regions.  

Highlights from the year
• We assessed our global plastics and packaging footprint and continue 

to monitor emerging regulation across all our markets. We also took 
an in-depth look at recycling infrastructure in 11 key markets to help 
us plan for the future and also understand where we can use our 
influence to strengthen recycling. 

• We embedded new tools and knowledge across the organisation, 
especially in product development. For example, we are continuing to 
evolve our sustainable innovation calculator (SIC) app to help us make 
good choices about product design, including meeting our targets for 
plastics – see our Sustainable product innovation insight. 

• We announced a new partnership with Veolia to contribute to the 
creation of a circular economy for plastic, and we continue to be 
members of Ellen MacArthur Foundation’s (EMF) New Plastics 
Economy. We are also part of the UK Plastics Pact and are working 
with the Association of Plastic Recyclers in the US.

• We have continued to strengthen our labelling to inform consumers 
how to recycle our packaging, using nationally recognised approaches 
where practical. For example, we use How2Recycle in the US, the 
On-Pack Recycling Label approach in the UK and the APCO Packaging 
Recycling Label Program in Australia. 

Looking ahead – our focus for 2020 and beyond 
We aim to reduce the plastic we use while also increasing the percentage 
of recycled plastic content. We will stay focused on improving packaging 
design to support recyclability and continue working with the recycling 
sector and the manufacturers of recycled plastic to improve the supply  
of the right quality materials. 

We will also continue to encourage recycling, through our brand 
communications with consumers and on specific initiatives where these 
can stimulate more recycling in a particular market. We will broaden our 
current activity to trial different ways of reaching consumers with our 
products, using reusable packaging – and will work with others, for 
example Terracycle’s Loop programme, as well as developing our  
own solutions.

At the same time, we are designing more packaging that can be reused 
by consumers. This extends the work done by brands such as Dettol and 
Lysol and helps to reach larger numbers of consumers.

http://rbsk-prod-cms.eu-west-1.elasticbeanstalk.com/media/5392/sustainable-innovation.pdf
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Plastics and packaging continued

How we manage plastics and packaging
As part of our commitment to more sustainable packaging, we apply four 
Rs: reduce, reuse, recycle and replace.

• Reduce plastic use where possible. We’re especially focused on 
removing virgin plastics in packaging and using less plastic overall.  
This helps to minimise the amount of waste that could potentially  
end up in the environment, especially so given the limited recycling 
infrastructure in some parts of the world. 

• Reuse by designing products and packaging that can be reused.  
For example, introducing refillable and reusable trigger spray bottles  
for our Dettol and Lysol brands.

• Recycle by designing our products to use recyclable materials and be 
readily recycled. This year, we introduced new guidelines to help make 
sure our marketing and R&D teams design for recyclability. For example, 
we are now beginning our global journey in using best-in-class labelling 
to explain to consumers how to dispose of our packaging at the end of 
our products’ life. 

• Replace materials with ones that can be more readily recycled and 
have a lower environmental footprint. We look at the life cycle of a 
product, including the energy and water used in production, when 
deciding whether to bring in replacement materials. This year, we 
consolidated data across our global businesses to simplify this process.

Working with others
We will never solve the global plastics challenge alone. The only way we 
can make a difference is by working closely with others involved in the 
issue – governments, not-for-profits and industry associations, as well as 
our retailers, suppliers, consumers and peers. Our partners include:

• The Ellen MacArthur Foundation’s New Plastic Economy which is a 
cross-sectoral group developing common solutions to drive circularity 
with plastics (see case study).

• We work with DOW, a materials science company, to develop 
recyclable solutions to replace previously non-recyclable multilayer 
polyethylene/PET laminates alongside ways to improve the quality of 
recycled polyethylene. 

• Terracycle, an innovative recycling company:

• In the US, we have partnered with Terracycle to create a national 
programme (Healthy You, Healthy Planet) which cleans and melts 
our packaging, such as vitamin bottles and caps, into hard plastic 
that can be used in new recycled products.

• Our vitamin and mineral brands – Airborne, MegaRed, Move Free 
and Neuriva – can be collected and refilled as part of Terracycle’s 
Loop milkman programme in the US.

• In the UK, Terracycle runs a programme for flexible packaging 
which is currently not readily recyclable which includes the brands 
Finish, Vanish, Airwick and Dettol. This allows the plastic to be 
reused, perhaps made into moulded rigid products like plastic 
benches or used as film for bags.

• Our work with Veolia to accelerate a more circular plastics economy has 
led to our first project – the development of new grey packaging for 
Finish Quantum with 30% recycled plastic. A team of experts from RB 
and Veolia in Europe are also working to improve recycling collection 
systems to help consumers sort their recycling at home. 

Innovating for sustainability
Our SIC app helps us choose and design more sustainable packaging every 
time we launch and relaunch a product. Our innovation pipeline includes 
different ways to deliver our products to our consumers. For example, Lysol 
will launch a refill product in the US in February 2020 which can be reused 
up to 25 times and reduces plastic by 75% compared to a 32oz multi-
purpose cleaner. It has the same effectiveness (99%) against germs and 
can be reloaded with a new cartridge, filled with water and easily reused. 

Communicating with consumers
One of the biggest challenges around plastics and packaging is helping 
consumers understand recycling and reuse and encouraging them to do 
more. To this end, we work with On Pack Recycling Label (OPRL) in the UK, 
How2Recycle in the US and APCO Packaging Recycling Label Program in 
Australia to communicate better and more consistently on our labels.
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Plastics and packaging continued

C A S E  S T U DY 

PARTNERING WITH THE ELLEN 
MACARTHUR FOUNDATION

We’re one of 450 organisations taking part in the Ellen MacArthur 
Foundation’s New Plastics Economy (NPE) Global Commitment to 
meet targets on plastics and packaging waste. This initiative unites 
businesses, governments and other organisations behind a common 
vision and an ambitious set of targets to address plastic waste and 
pollution at its source. At the heart of the Global Commitment is a 
vision of a circular economy for plastic in which it never becomes 
waste. The organisations working with the Foundation together 
account for more than 20% of all plastic packaging produced 
globally. By working together, the Global Commitments report has 
helped to increase transparency around the different plastics used in 
packaging which strengthens progress towards use of more recycled 
plastic. At national levels, the NPE has supported the development 
of plastic pacts in more countries which champion the reduction 
and recycling of plastics.

Overview of business signatories

Over 450 organisations from different industries have signed the EMF’s 
global commitment on plastic.

 Packaged goods companies 
66

 Packaging producers 
51

 Recycling and after-use 
29

 Retail and hospitality  
22

 Raw material producers 
– compostable plastics 
10

 Raw material producers –  
non-compostable plastics

 Suppliers to plastic  
packaging industry 
13

 Durable goods producers 
9

 Investors 
5

1
NEW PLASTICS ECONOMY 

GLOBAL COMMITMENT  
PROGRESS REPORT 

OCTOBER 2019 

A.I.S.E., International Association for Soaps, 
Detergents and Maintenance Products • actiam • Adrian 

Dominican Sisters, Portfolio Advisory Board • AECOC • Afeka Institute of 
Circular Engineering and Economy • AGMPM (Association of the Greek Manufacturers of 

Packaging & Materials) • Ahold Delhaize • ALBEA • Algramo • ALPLA Werke Alwin Lehner GmbH & 
Co KG • Althelia Sustainable Ocean Fund • Amcor • American Licorice Company • ANIPAC • APK AG • APLM 

- Portuguese Marine Litter Association • AptarGroup Inc. • Aquapak Polymers Limited • Arca Continental • Archemics 
Ltd • Arup • As You Sow • Asia Pacific Waste Consultants (APWC) • Asociación Chilena para el Fomento de la Economía del 

Bien Común - (EBC) • Asociación Nacional de la Industria Quimica A.C. (ANIQ) • Associação para as Ciências do Mar - APCM • 
Atalay Atasu • Avespa • Bangor University • Barilla G. & R. Fratelli SpA • Baum und Pferdgarten • Bell Holding • Bella+Frank • Berkeley 

Center for Green Chemistry • Berry Global • bioMASON, Inc. • Biopac UK Ltd • BioPak Pty Ltd • Bioproducts Discovery and Development Centre 
(BDDC), University of Guelph, Ontario, Canada • BMO Global Asset Management • BNP Paribas Asset Management • Boomera • Borealis AG • Boston 

Common Asset Management • Brightplus Oy • Brunel Pension Partnership Ltd • Burberry Group plc • Burberry Material Futures Research Group from the 
Royal College of Art • Business in the Community • C40 Cities Climate Leadership Group • Cabot Corporation • Californians Against Waste • Calouste 

Gulbenkian Foundation • CAPTURE • CarbonLITE Recycling • Carrefour • CBPAK Tecnologia S/A • Cedo • CEFLEX • CEMPRE Colombia - Compromiso Empresarial 
para el Reciclaje • China Plastic Recycling Association of China Resource Recycling Association • China Plastics Reuse and Recycling Association • Circular Economy 

Initiative at KTH Royal Institute of Technology (CE@KTH) • Circular Economy Innovation Centre - USP • CIRCULAR ECONOMY JAPAN • Circular Economy Leadership 
Coalition • Circular Sweden • Circularity Capital LLP • Circulate Capital • Círculo Verde • City of Austin • Clarmondial • Cleaning and Hygiene Suppliers Association • Closed 

Loop Partners • Coast Impact Fund • Coca-Cola FEMSA • Colgate-Palmolive Company • College of Design and Innovation, Tongji University • Commonsense • Congregation of St. 
Joseph • Constantia Flexibles • Core Capital Management LLC • Corn Refiners Association • Creolus • CSSA (Canadian Stewardship Services Alliance Inc.) • Cumapol BV • CupClub 

Limited • Custompak Plastic Products 1997 ltd • Danone S.A. • Daughters of Charity, Province of St. Louise • Delphis Eco • Department of Economics and Management - Dipartimento di 
Scienze Economiche e Aziendali, University of Pavia • Detpak • Diageo • Digimarc Corporation • Dignity Health • Dr Girma Zawdie • Dr. Alysia Garmulewicz, Professor, Universidad de 

Santiago de Chile • Dr. Carson Meredith • Dragon Rouge Limited • Dynapack Asia • Earthwatch Institute • Earthwise Group Ltd • ECOCE • 
ECOGESTUS, Waste Management Ltd • Ecoiberia Reciclados Ibericos SA • ECOPIXEL • Ecopod • ecostore • Ecosurety • Ecovative • EGF - 

Environment Global Facilities • Elemental Impact • ELISAVA Barcelona School of Design and Engineering • Encorp Pacific (Canada) • 
ENGEL Austria GmbH • Envases Universales de México • Enviro Pride • Environment Department, Ministry of Environment, 

Energy and Climate Change, Republic of Seychelles • EPRO European Plastics Recycling and Recovery Organisation • Ernesto 
São Simão Lda. • ESG Portfolio Management • Essity AB • Etica Sgr - Responsible Investments • European Investment 

Bank • European Recycling Industries’ Confederation (EuRIC) • EXCELRISE • Excess Materials Exchange • Exchange 4 
Change Brasil • Faculty of Management, Law and Social Sciences, University of Bradford • Ferrero • Fifth Season Ventures • 

Flex Film International BV • Flexible Packaging Europe • Food & Consumer Products of Canada • FoodDrinkEurope • Footprints 
Africa • FORWARD.one Venture Capital for Hardware • Foundation Recysol • FrieslandCampina Nederland B.V. • Full Cycle 

Bioplastics • Fundacion Latinoamérica Verde • Futamura Group • GANNI • gDiapers • Generalitat de Catalunya • Gobierno de la 
Ciudad de Buenos Aires • Government of Chile • Government of Grenada • Government of Rwanda • Graham Packaging Company • Granta 

Design • Greco & Guerreiro • GreenBiz Group Inc. • GreenBlue and the Sustainable Packaging Coalition (SPC) • Greiner AG • GRID-Arendal • 
GW&K Investment Management • H. Ayuntamiento de Toluca • H&M Group • Henkel AG & Co. KGaA • Hera Group • Hermes EOS • Hi-Cone • High 
Speed Sustainable Manufacturing Institute (HSSMI) • HP Inc. • Husky Injection Molding Systems Ltd. • INCOM RECYCLE Co., Ltd. Beijing • Inditex • 
Indonesian Waste Platform • Indorama Ventures Public Company Limited • Industria Mexicana de Reciclaje S.A. de C.V. • ING • INGRUP • innocent 
drinks • Insper Instituto de Ensino e Pesquisa • Institut für Kunststo®technik • Institute for Integrated Quality Design (IQD), Johannes Kepler 
University Linz (JKU) • Institute of Development Studies • Institute of Technology Tralee • Instituto Italiano di Tecnologia • International Solid Waste 
Association - ISWA • International Union for Conservation of Nature (IUCN) • Internet Fusion Group • IWC Scha®hausen • iWrc • Jabil Packaging 
Solutions • JAMES CROPPER PLC • Jan Ravenstijn Biomaterials Consulting • Jane Penty • JAVA MOUNTAIN COFFEE • Johnson and Johnson Consumer Health • 
Kagad Kach Patra Kashtakari Panchayat • Keep Scotland Beautiful • KEEP SWEDEN TIDY • Kellogg Company • Kempen Capital Management • Kesko Corporation • 
Keurig Dr Pepper • Kiara S. Winans • Kiduara • Kingfa Sci. & Tech. Co., Ltd. • Kmart Australia Limited • Koepala Packaging Ltd. • L’Oréal • L’OCCITANE en Provence • Legal & 
General Investment Management • Life Cycle Initiative • Life Without Plastic • LIPOR - Intermunicipal Waste Management of Greater Porto, Portugal • LLUK • Logoplaste • Loliware •
London Waste and Recycling Board • Loop • Loop Circular Economy Platform Ltd • Loop Industries • LPP • Man Group • MARE - Marine and Environmental Sciences Centre [PORTUGAL] • 
Marks and Spencer plc • Mars, Incorporated • Material BA-Z, Centro Universitário Belas Artes de São Paulo • Material Economics • Matrix APA (UK) Ltd. • McCormick & Company Inc. • 
McDonough Innovation • Melco Resorts & Entertainment • MERA - The Association for Sustainable Manufacturing • Mercy Investment Services, Inc. • METRO AG • Meu Copo Eco • Michigan State University • 
Ministry for the Environment New Zealand • Ministry of Environment and Energy Transition - Portugal • Ministry of the Environment (Peru) • Ministry of the Environment of the Government of the State of Mexico • MIT 
Environmental Solutions Initiative • MIWA (MInimum WAste) • Mobike • mobius • Molson Coors Brewing Company • Mondi • Monterey Bay Aquarium • Mr. Green Africa • Multi-Color Corporation • Mundane Matters Pty Ltd • MYO
Cosmetic Cases • National Geographic Partners, LLC • National Recycling Coalition • NATURA COSMETICS • Nature’s Path Foods • NatureWorks • Nestlé • Netherlands Institute for Sustainable Packaging • New Zealand King Salmon Company Ltd • Nextek 
Ltd. • Noble Environmental Technologies Europe BV • NorthEdge Capital • Notpla Limited • Nova School of Business and Economics • Novamont SpA • NOVAPET • Nuceria Group • Ocean Plastic Solutions Network at Imperial College London • Ocean Remedy • 
Oceanographic Institute, Prince Albert I of Monaco Foundation • Okena Serviços Ambientais • Oliver Wyman • One Water • Open Systems Lab • Openbare Vlaamse Afval Maatschappij OVAM • Origin Materials • PA Consulting • PAC Worldwide • Paccor packaging solutions • Pack4Food •
PepsiCo • Pernod Ricard • PetStar • Philips • Pick n Pay • Pinguimom • Plant Based Products Council • Plant Chicago • Plastic Bank Recycling Corporation • Plastic Collective • Plastic Energy • Plastic Odyssey • Plasticos Compuestos S.A. • Plastics Forming Enterprises, LLC • Plastics Recyclers Europe • Poppelmann 
Holding GmbH & Co. KG • POSITIV.A • Preserve • Prince Albert II of Monaco Foundation • Prof. Claudio Zara, Department of Finance, Bocconi University • Prof. Richard C. Thompson OBE • Professor Ioannis Ioannou • PROQUIMIA, S.A. • Provenance • PT Evogaia Karya Indonesia • Qualipac • Quantis • Ramani Narayan, MSU University Distinguished 
Professor • Rathbone Greenbank Investments • Ravensbourne University London - Fashion Department • RB • Re-Poly, Evertrak, QRS • RecyclePoints • Recycling Technologies • Rediscovery Centre • RePack • Replenish Bottling LLC • rePurpose Global • RES Group • Reusable Packaging Association • Riversimple Movement Ltd • Robeco •
Robert Lochhead, Professor and Director Emeritus of Polymer Science • Rodenburg Biopolymers • Royal Society of Chemistry • rPlanet Earth • Rubicon Global • S Group • SAMBITO • Samsøe Samsøe • São Paulo City Hall • Sarasin & Partners • SC Johnson • Schneider Electric • School of Management - Politecnico di Milano • Schwarz Group
(Lidl & Kaufland) • Scottish Government • Sealed Air Corporation • Searious Business • Selfridges • Serioplast Global Services Spa • Shanghai Rendu Ocean NPO Development Center • SHAPES IN THE SAND • Sidel • Silgan Plastics • SIRQLR • Sistema B International • Sky Group • Skyroom London Ltd • Smart Waste Portugal - Business 
Development Network • Solid Waste Association of North America • SONAE MC • Sostenibilidad 3Rs&Es • South Pole • Spadel • SPB • Spinlock • Splosh Ltd. • Stanley Black & Decker • Stella McCartney • Stora Enso • Suez • Superdry Plc • SUST4IN • Sustainable Business Network • Sustainalytics • Svensk Plastindustriförening (SPIF) • SWANIA • 
Swire Coca-Cola Ltd • SYSTEMIQ • Taiwan Circular Economy Network (循環台灣基金會) • Target Corporation • Target Australia Limited • TC Transcontinental • Termoencogibles, SA de CV • TerraCycle • Tetra Pak • The Association of Plastic Recyclers • The Better Packaging Co. • The Bio-D Company Ltd • The City of Copenhagen • The City of 
Ljubljana, Slovenia • The Clorox Company • The Club of Rome • The Coca-Cola Company • The Consumer Goods Forum • The Eric and Wendy Schmidt Fund for Strategic Innovation • The Faculty of Entrepreneurship & Innovation - VIA University College • The Finnish Innovation Fund SITRA • The Global Environment Facility • The Government of 
France • The Government of the United Kingdom • The Grameen Creative Lab • The Green Earth • The Institute for the Study of Science and Technology, National University of Quilmes (IESCT-UNQ) of Argentina • The Make-Cup Brand Make-Cup Concepts LLC. • The Ocean Race • The Recycling Partnership • The Renewal Workshop • The RSA •
The Walloon Government • Think Beyond Plastic • Tipa-Corp • TOMRA Systems ASA • Topolytics • TriCiclos • Trillium Asset Management • Tupack Verpackungen Gessellschaft m.b.H • Tupperware • UCL • Ultra Capital • Uncover Skincare BV • Unilever • Universidade de Trás-os-Montes e Alto Douro • Universiteit Gent • University of Edinburgh • 
University of Northumbria, Newcastle • University of Portsmouth • UPM Raflatac • Upp! UpCycling Plastic BV • ValGroup • Veolia • Verstraete in mould labels • Vert Asset Management • Vita BioEnergia ltda • Walmart Inc. • Warner Babcock Institute for Green Chemistry • Waste Ventures India Pvt. Ltd. • Waste4Change • Water Unite •
Werner & Mertz GmbH • Woolworths Holdings Limited • World Economic Forum • Worn Again Technologies • WPP • WRAP • Wraptie International Ltd. • World Wildlife Fund (WWF) • Xiamen Luhai Pro-environment Inc. • Zero Waste Shop Moscow • Zespri Group Limited • Zevin Asset Management • ZigZag Global • π3= Plastic Pollution Prevention

THE NEW PLASTICS ECONOMY 
GLOBAL COMMITMENT  
2019 PROGRESS REPORT

The wave consists of all signatories of the Global Commitment as of 11th October 2019

Listening to our stakeholders
Reporting effectively across our many sustainability issues and providing 
regular updates on our programmes and activities is always a work in 
progress. So we appreciate your feedback – what should we keep doing, 
and where can we do better?

Email us at sustainability@rb.com. 

Or write to:
The Sustainability team
Reckitt Benckiser Group plc (RB)
103–105 Bath Road
Slough, Berkshire, SL1 3UH
UK


